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Table 1. Correlation Between X and Y
	
	ABC
	ABC
	ABC
	ABC

	Line Heading
	456	456	456	456
	Line Heading
	789	789	789	789
	Line Heading
	123	123	123	123
	Line Heading
	456	456	456	456


Journal of International Trade This content creata est, entrepreneurship Studies and Industry. This content, published in Journal of International Trade, entrepreneurship Studies and Industry, non auxilium experirentur. Journal of International Trade This content creata est, entrepreneurship Studies and Industry (Anderson, 2005).
Journal of International Trade This content creata est, entrepreneurship Studies and Industry. This content, published in Journal of International Trade, entrepreneurship Studies and Industry, non auxilium experirentur. Journal of International Trade This content creata est, entrepreneurship Studies and Industry (Anderson, 2005:32).

Figure 1. Independent and Dependent Variables
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